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Abstract 

A number of social networking platforms have emerged as a result of the development of 
information and communication technology which have become increasingly user-friendly and full 
with valuable features.  The social networking site with most users is Facebook. Teenagers, 
particularly college students use Facebook most frequently to study, gain information, entertain 
themselves and connect with others through self-disclosing personal information on the Facebook 
profile page. This quantitative study aimed to analyze the attitude of pedagogical students 
regarding self-disclosure on Facebook as represented through cognition, emotion and behavior 
concerning academic achievement. The survey was completed by 535university student’s majority 
in pedagogy. There were 41 students who used it for less than three years between three to five 
years by 218 students and 276 students who use it more than five years. The questionnaire was 
self-reported by participants to assess university students' attitudes toward self-disclosure on 
Facebook. The results indicate that pedagogical students with excellent academic achievement 
and more than five years of Facebook experience had the highest-level attitude toward self-
disclosure on Facebook. The results indicate a positive relationship between cognition, emotion 
and influence factors students' Facebook attitudes.  Future research on methods that enhance 
student positive disclosure can benefit from this study.   Future research should examine how self-
disclosure on Facebook relates to other aspects, such as Facebook usage time, financial state and 
perception of advantages and its disadvantages of Facebook in order to evaluate students' 
attitudes objectively. 
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Contribution of this paper to the literature 
The pedagogical literature is the correlation between academic accomplishment and Facebook 
experience and level of attitude toward self-disclosure on Facebook among pedagogical students. 
This research also adds to a comprehension of pedagogical students' attitudes on self-expression 
on Facebook. 

 

1. Introduction 
The invention of social networks is a revolutionary development in the era of global technology.  In recent 

years, social networks have become the most popular form of Internet communication among university 
students.(Pelling & White, 2009). The objective of social network users is to maintain touch with friends and 
family, connect with others and share information such as news, images and events. Social networking sites (SNS) 
are websites or mobile applications that let users  create profiles and communicate  with other users (Obar & 
Wildman, 2015). A social networking website is an online tool that allows users to create public or semi-public 
profiles, establish a list of tethered friends and interact with and follow other personal accounts (Boyd, 2008). 
According to Kietzmann, Hermkens, McCarthy, and Silvestre (2011),  the essential features of social media 
platforms include  identification, online communication, sharing, online and offline presence, relationships, 
reputation and group. There are several controversial opinions on social networks.  Social networks provide a 
number of benefits and drawbacks that may affect individual.   

 Facebook's founding reflects a significant turning point, despite the increasing popularity of social networking 
websites such as MySpace, Twitter and Instagram. Facebook is currently the most popular social networking 
website, with an increasing number of users worldwide.  College students frequently prefer Facebook while other 
networks can also be used to connect people  (Golder, Wilkinson, & Huberman, 2007). According to (Stutzman, 
2006),  more than 90% of American university students use Facebook, making it one of the most popular social 
networking sites among  British students.   Facebook and all social networking  are founded on sharing individual 
information and frequently encourage users to reveal  themselves by sharing  personal profiles and updating their   
profile  and interests (Ledbetter et al., 2011). Bumgarner (2007) opines that Facebook is frequently used for social 
purposes, such as communicating with friends and discussing other users' personal profiles.  Facebook users have 
access to various unique modes of communication and self-expression (Pempek, Yermolayeva, & Calvert, 2009) by 
adding friends, sharing information, commenting and searching for information. Users have excellent opportunities 
on Facebook to identify themselves and obtain information aligned with their self-concept.  

According to Li-Barber (2012), students between the age of 18-24 frequently used social networking sites such 
as Facebook. Social networking sites provides platforms for self- disclosure, establishing and maintaining 
relationships (Mehdizadeh, 2010). Goffman (2006) claimed that social networking presents a new model for a study 
analyzing the level to which users disclose themselves on various social media platforms. The  social network is a 
platform where users are permitted to express themselves  based on  communication, establish Facebook profiles 
that assist in the growth of individual identities. Jourard and Lasakow (1958) were the first to define self-disclosure 
as the process of sharing information about oneself with others. Wheeless and Grotz (1976) defined self-disclosure 
as any information about oneself that an individual wants to share with others. Disclosures may be revealed to the 
public or private with most social networking platforms, including Facebook. Self-disclosure is a fundamental form 
of communication that may be described as the behavior of disclosing confidential information to another person 
(Archer, 1980). Sharing information about oneself will help others better understand themselves. Self-disclosure is 
crucial to establishing, maintaining and ending intimate  relationships (Altman & Taylor, 1973). Furthermore,  
self-disclosure is  the process by which  an individual shares   their emotions, thoughts, experiences and other 
private information about themselves with other people. (Derlega, Metts, Petronio, & Margulis, 1993).  

Almost all SNS are intended for sharing, accessing, analyzing and understanding information. The objective of 
information sharing is to draw the attention of others, enhance social capital, develop interpersonal relations, and 
attract like-minded individuals and advance information and society’s knowledge base. Several studies have found a 
relationship between the desire to obtain attention from others through online self-expression and concerns about 
privacy and personal information loss (Utz & Krämer, 2009). Li-Barber (2012) argue that self-disclosure is 
associated with the desire to show an attractive self-image to others. Previous research had identified several 
variables that might influence self-disclosure, including perceived benefits, risks and concerns about privacy (Xu, 
Michael, & Chen, 2013). Other studies had discovered that regular usage of social networks positively affects 
disclosure. In contrast, issues about privacy have  been shown to have a detrimental effect on self-disclosure (Chen 
& Sharma, 2015). 

Doleck, Bazelais, and Lemay (2017) argue that the demand for self-disclosure is a significant factor in social 
media. The attitude is considered an individual's positive or negative evaluation of the situation or behavior in an 
issue. Attitude is a developed mental construct that allows an individual to distinguish between positive and 
negative responses to stimuli. The research by Villela et al. (2015) indicates that individuals have different attitudes 
about sharing information on social networks and how they perform it. Numerous previous studies have 
investigated the relationship between attitude and behavioral intentions. Because attitude reflects a user's 
experience, social network users with a positive attitude are more likely to continue using them. According to 
Kwon, Park, and Kim (2014), attitudes about Facebook and Twitter were influenced by the perceived safety level 
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provided by social networks. Positive attitudes were found to be associated with the regular usage of social media. 
Chu (2011) found that college-aged Facebook group members participated in higher levels of self-disclosure and 
had a more positive attitude about social networking. There are  significant correlations between the demand for 
self-disclosure and attitudes toward Facebook use but less with perceived usefulness (Blanco, Blasco, & Azorín, 
2010). According to Kwon et al. (2014) attitudes about Facebook and Twitter are  influenced by the perceived 
safety level provided by social networks. Positive attitudes are  found to be associated with the regular usage of 
social media. Chen and Sharma (2015) also investigated the learning-based development of Facebook users' 
attitudes and the association between individuals' attitudes and self-disclosure. Gender differences were found in 
both the relationship between attitude and the relationship between site usage rate and self-disclosure. 

This study assessed students' attitudes toward self-disclosure on Facebook by looking at perception, emotional 
and behavioral variables. Facebook users disclose various emotions to others through daily status updates, 
including photographs, quotations and other media (Pempek et al., 2009). Social networking sites provide users 
with a platform for sharing personal thoughts, emotions and experiences with others (Mazer, Murphy, & Simonds, 
2007). Facebook users are more inclined to provide information about their families and personal interests on the 
site(Jaidka, Guntuku, & Ungar, 2018). Moreover, self-disclosure on social media can release negative emotions 
(Bazarova & Choi, 2014). The study of Qiu, Lin, Leung, and Tov (2012) focused the investigation on the emotional 
expression on Facebook. Individuals are more inclined to disclose positive emotions than negative ones, and they 
express affection better on Facebook than in reality. Self-disclosure is related positively to interactions with others 
on Facebook, expressing emotions, seeking attention and acceptance. In addition, disclosure of the true self was 
positively associated with the degree of personal disclosure in wall posts. People who believe they can express their 
"themselves" on the internet are more active on Facebook, updating their material, comments and emotions 
regularly to reveal themselves (Seidman, 2014). According to research by Amichai-Hamburger and Vinitzky 
(2010), an  individuals with a low level of emotional stability have a higher tendency to self-disclose and share more 
personal information online than those with a high level of emotional stability. Attitudes are not only expressed 
through emotion but also confirmed through perception and behavior. Previous studies have examined the 
elements influencing individuals to disclose information about themselves are  user characteristics, perceptions and 
preferences (Oghazi, Schultheiss, Chirumalla, Kalmer, & Rad, 2020). According to Qureshi and Mir (2013),  users' 
desires to use  Facebook are  positively impacted by their perception of Facebook  as a source of information and a 
chance for self-disclosure.   Perceptions of self-esteem and collectivism increased positive self-disclosure while life 
satisfaction and privacy problems decreased it.  (Chen, 2017).  

According to Ampong et al. (2018), privacy perceptions, problems and intrusive events are substantial 
predictors of self-disclosure. Because the disclosure of personal information is generally at the center of 
communication on Facebook, the perception of one's ability to maintain privacy is significantly correlated with the 
usage of Facebook (Kwon et al., 2014). The positive relationship between perceived benefit and self-disclosure 
behavior is confirmed (Cheung, Lee, & Chan, 2015). Self-disclosure behaviors include sharing personal information 
with others. Self-disclosure behavior is assessed by the number of user profiles, including personal information and 
the quantity of information disclosed on social networking sites (Sharif, Soroya, Ahmad, & Mahmood, 2021). The 
practice of updating photographs and taking selfies on social networking websites is   one of the signs of a person’s 
self-disclosure. According toKim, Baek, and Choo (2017), a self-disclosure attitude may have an impact on selfie-
taking behavior.  Self-disclosure increased the effect of selfie-posting behavior on social media when the level of 
self-satisfaction was high.   

Attitudes towards self-disclosure on Facebook are influenced by various elements such as culture, personality, 
loneliness etc.  In the Vietnamese context, Facebook users' self-disclosure is a feature favored by young people, 
especially university students. Although there is numerous research in the world concerning students' attitudes 
towards self-disclosure on Facebook, in Vietnam.  The studies related to this topic are still limited. This research 
concentrates on university students to analyze attitudes towards self- disclosure on Facebook through the 
association between cognition, emotion, and behavior on variables such as self-image, politics or religion, academic 
achievement and social life issues. In addition, the study also examined the level of attitude toward self-disclosure 
based on academic achievement and years of experience using Facebook. 
 

2. Research Methodology  
2.1. Participants 

The sample was selected from the university students at three universities in Vietnam. The participants were 
selected using a method called convenience sampling. A total of 535 university students majoring in pedagogy 

filled out the Google form survey with 66 men (12.3%) and 469 women (87.7%) responding. First year students 
accounted for 49.3% followed by sophomore students at 45.2%, junior students at 4.1% and senior students at 1.3%. 
Participants described their years of experience using Facebook with 41 students reporting less than three years, 
218 reporting between 3- 5 years and 276 reporting more than five years. 
 

2.2. Measurement 
Participants self-reported the questionnaire. This study employed a survey designed specifically for university 

students to evaluate the attitudes of university students toward self-disclosure on Facebook. Students were asked 
about their perceptions, emotions and behaviors about self-disclosure on Facebook with regards to emotions, self-
image, academic achievement, politics or religion and societal issues. The questions were assessed on a Likert 5-
point scale, ranging from 1 to 5 (1 = strongly disagree; 2 = disagree; 3 = neither agree; 4 =  agree; 5 = strongly 
agree). 
 

2.3. Procedure 
A quantitative research design was used to achieve the research objectives. Participants volunteered to fill out a 

questionnaire as part of the research. Before conducting the survey, volunteers will   inform of the purpose and 
characteristics of the study and assured of their personal anonymity and confidentiality. Each participant filled out 
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a self-reported survey after providing full consent. The questionnaire was divided into two different parts. 
Participants are required to provide demographic information such as gender, age, school year, number of years 
using Facebook, academic accomplishments etc.  After completing part 1, proceed to part 2 which consists of study 
questions. Before completing the questionnaire, the researcher will explain the procedure to the participant.  The 
survey was completed by the participants in between 15 and 20 minutes. 
 

Table 1. Descriptive the attitudes of students toward self-disclosure on Facebook based on academic achievement. 

Academic achievement Mean 
Standard 
Deviation 

(SD) 

Level (%) 

Strongly 
disagree 

Disagree 
Neither 
agree 

Agree 
Strongly 

agree 

Weak 2.95 0.67 0.0 28.6 52.4 14.3 4.8 
Average 3.09 0.61 1.9 14.4 55.6 25.0 3.1 
Good 3.14 0.55 0.4 12.0 63.1 19.6 4.9 
Very good 3.14 0.51 1.1 6.7 72.2 16.7 3.3 
Excellent 3.25 0.41 0.0 0.0 66.7 30.8 2.6 

 

3. Results 
 According to academic achievement, the attitudes of pedagogical students toward self-disclosure on Facebook 

were divided.  As seen in Table 1. Excellent academic achievement reported the highest levels of attitude toward 
self-disclosure on Facebook (Mean = 3.25, SD = 0.41), followed by Very good academic achievement (Mean = 3.14, 
SD = 0.51) and Good (Mean = 3.14, SD = 0.55). Students with Average academic achievement had a quite low 
attitude toward self- disclosure on Facebook (Mean = 3.09, SD = 0.61), whereas those with Weak academic 
achievement had the lowest (Mean = 2.95, SD = 0.67). 
 

Table 2. Descriptive the attitudes of students about self-disclosure on Facebook based on years of experience using Facebook. 

Years of experience using Facebook Mean 
Standard 
Deviation 

(SD) 

Level (%) 

Strongly 
disagree 

Disagree 
Neither 
agree 

Agree 
Strongly 

agree 

Less than 3 years 3.04 0.55 0.0 17.1 63.4 17.1 2.4 
3 - 5 years 3.09 0.58 1.4 13.3 61.0 21.6 2.8 
More than 5 years 3.17 0.55 0.7 9.4 63.0 21.7 5.1 

 
Table 2 revealed that the attitudes of pedagogical students about self-disclosure on Facebook were evaluated 

based on years of experience using Facebook. Students who have used Facebook for the above five years have the 
highest mean score (Mean = 3.17, SD = 0.55), followed by students who have used Facebook for 3 to 5 years (Mean 
= 3.09, SD = 0.58). Students who have experienced using Facebook for less than five years had the lowest mean 
score (Mean = 3.04, SD = 0.55). 
 

Table 3. Correlation between cognition, emotion, behavior, and influence factors. 

Variable Perception Emotion Behavior Influence Factors 

Perception  1    
Emotion  0.670** 1   
Behavior  0.673** 0.781** 1  
Influence Factors 0.676** 0.772** 0.758** 1 

                     Note: ** P value is significant at the 0.01 level (2-tailed). 

 
The results in Table 3 indicated that there were significant positive relationship between  perception about 

self-disclosure on Facebook and  emotion about self-disclosure on Facebook (r = 0.670, p < 0.001),  perception and 
Behavior about self-disclosure on Facebook (r = 0.673, p 0.001), Student's Perception about self-disclosure on 
Facebook and Influence Factors on attitude towards self-disclosure on Facebook (r = 0.676, p 0.001), and Student's 
Emotion and Behavior about self-disclosure (r = 0.781, p < 0.001). Comparing pairs of values, Student's Emotion 
and Behavior regarding self-disclosure exhibited the highest positive relationship. 
 

4. Discussions 
Self-disclosure is a fundamental aspect of Facebook users. Users' attitudes toward social networks and self-

disclosure on social networks have attracted considerable attention in previous research. This research aimed to 
assess pedagogical students' perceptions, emotions and behavior regarding self-disclosure on Facebook. In addition, 
according to their academic achievement and year of Facebook usage, the study analyzed students' attitudes toward 
self-disclosure by categorizing them. The findings showed a positive relationship between students' perceptions, 
emotions and behaviors towards self-disclosure on Facebook. 

The results indicated that the attitudes of pedagogical students regarding self-disclosure on Facebook 
according to academic achievement were average. . A previous study found a relationship between Facebook usage 
and academic performance (Kirschner & Karpinski, 2010). European-Americans are more likely to submit 
accomplishment updates than Turkish users, and optimistic attitudes and self-improvement desire are positively 
connected with European-Americans' propensity to publish accomplishment updates. (Günsoy, Olcaysoy Okten, 
Cross, & Saribay, 2020).  

That means students with excellent academic achievement consider Facebook is a social platform for 
communication. Students with excellent academic achievement evaluated their attitudes about self-disclosure on 
Facebook the highest, and vice versa. Students believed that sharing emotions and thoughts is a way to reduce 
stress and pressure.  Students' problematic Facebook use, loneliness and poor sleep are all associated with anxiety 
and despair.  (Ho, Huynh, & Tran-Chi, 2021). This result is consistent with several previous studies  that found 
that time spent on Facebook is related to self-disclosure on Facebook. Almakrami (2015) revealed that daily 
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Facebook usage was substantially and positively associated with self-disclosure, developing, and maintaining offline 
interactions and self- disclosure. Results suggested that higher self-disclosure was linked to Facebook account 
ownership for a longer period of time.   Participants used   Facebook every day for two hours and twenty minutes 
on average, having  account for five years and ten months.  (Choi & Bazarova, 2015).  

The findings indicated that there was a positive correlation between students' perceptions, emotions and 
behaviors towards self-disclosure on Facebook. Previous research has limited results on the relationship between 
attitudes and self-disclosure on websites (Salehan & Kim, 2012). A positive attitude encourages a member to 
continue using the service over a social networking site, increasing the user's information disclosure. In addition, 
analyses reveal that the relationship between attitude and self-disclosure differs significantly between male and 
female Facebook users (Chen & Sharma, 2015).  

Qureshi and Mir (2013)’s studies investigate the perception, attitude and purpose of Facebook users using the 
platform. The results reveal that individuals consider Facebook a platform for self-disclosure, social capital building 
and social relationships. Previous studies have shown that communicating one's thoughts and emotions through 
social networking sites results in increased acceptance and satisfaction within one's social network (Xu, Ryan, 
Prybutok, & Wen, 2012). The association between users' perceptions of Facebook, a platform for building social 
capital and their continuing intention toward the site is influenced by Facebook attitudes. According to studies, 
Facebook users disclose more positive emotions and happiness than in real life (Qiu et al., 2012). People can modify 
their self-image and make it more attractive on Facebook (Krämer & Winter, 2008) and share their strengths or 
talents to disclose themselves positively with others (Bareket-Bojmel, Moran, & Shahar, 2016). Individuals are less 
inclined to share negative emotional experiences to develop a more desirable social image in cyberspace. Positive 
self-disclosure on social networking sites increases social attraction, perceived intimacy and psychological health 
(Reinecke & Trepte, 2014).    
 

5. Limitation and Future Research 
Several limitations were discovered in this study. Student self-reports are required to complete surveys leading 

to potentially misleading responses. Future studies can integrate Facebook account analysis with student self-
reports and in-depth interviews for the most objective results possible. The study is only valid and reliable in the 
context in which it was conducted. Future research must repeat the evaluation of pedagogy students' attitudes 
regarding self-disclosure on Facebook in many different cultural contexts. Moreover, university students are the 
target demographic for this study. However, expressing oneself on Facebook is an essential aspect of social 
network users and is increasing in popularity among people of all ages.  Therefore, future research must explore 
diverse groups to understand the unique features of Facebook users. This study is cross-sectional research. It is not 
representative of causation correlations. For in-depth evaluation, empirical research and in-depth interviews are 
investigated. In addition, future research may extend the current study by evaluating additional aspects associated 
with self-disclosure attitudes, such as belief, the convenience of use and perception of the benefits and risks of 
Facebook. 
 

6. Implications 
This study contributes theoretically to the knowledge system regarding the usage of social networks, 

particularly Facebook, in daily life. The survey provides a realistic perspective on Facebook users' attitudes about 
self-disclosure. Educators and sociologists can use the results of this study to develop and design effective 
strategies for using Facebook in the Vietnamese context. Because emotions and self-disclosure on Facebook are 
associated with privacy, policymakers must strengthen policies to ensure the security and confidentiality of shared 
information on social networking websites. These findings also help educators and sociologists in the development 
of culturally and socially appropriate approaches to the promotion and instruction of positive self-disclosure. To 
better support the self-disclosure requirements of adolescents, it is beneficial to provide users with simple, clear and 
easy-to-understand privacy policies and features. 
 

7. Conclusion 
Facebook is a social networking website that is widely used by people of all age’s university students used it 

more frequently.  Facebook is the most significant instrument for networking, interacting and sharing information 
among university students. An individual's updating of images, emotional states, quotations, comments or personal 
and social life information on a social network is self-disclosure. Our research assesses and analyzes the attitudes of 
pedagogical students regarding self-disclosure on Facebook using three primary factors: perceptive, emotional, and 
behavioral.  

In addition, we examined the attitudes of pedagogical students regarding self-disclosure on Facebook 
according to their academic achievement and years of Facebook usage were divided. The results suggested that 
pedagogical students with excellent academic achievement and more than five years of Facebook exposure had the 
most positive attitude about self-disclosure on the platform. Students' Facebook attitudes positively correlated with 
perception, emotion and influence factors. This study has given a theoretical basis for future quantitative surveys 
and interviews on student self-disclosure related to the following research subjects. In addition, the study 
highlights issues for educators and policymakers in formulating strategic plans for the effective and an appropriate 
use of Facebook in the social context. 
 

References 
Almakrami, H. A. A. (2015). Online self-disclosure across cultures: A study of Facebook use in Saudi Arabia and Australia. Doctoral Dissertation, 

Queensland University of Technology.    
Altman, I., & Taylor, D. A. (1973). Social penetration: The development of interpersonal relationships. New York: Holt, Rinehart & Winston. 
Amichai-Hamburger, Y., & Vinitzky, G. (2010). Social network use and personality. Computers in Human Behavior, 26(6), 1289-1295.Available 

at: https://doi.org/10.1016/j.chb.2010.03.018. 



Journal of Education and e-Learning Research, 2022, 9(4): 296-302 

301 
© 2022 by the authors; licensee Asian Online Journal Publishing Group 

 

 

Ampong, G. O. A., Mensah, A., Adu, A. S. Y., Addae, J. A., Omoregie, O. K., & Ofori, K. S. (2018). Examining self-disclosure on social 
networking sites: A flow theory and privacy perspective. Behavioral Sciences, 8(6), 1-17.Available at: 
https://doi.org/10.3390/bs8060058. 

Archer, J. (1980). Self-disclosure. In Wegner D., Vallacher R. (Eds.), The self in social psychology (pp. 183-204). London, UK: Oxford 
University Press. 

Bareket-Bojmel, L., Moran, S., & Shahar, G. (2016). Strategic self-presentation on Facebook: Personal motives and audience response to 
online behavior. Computers in Human Behavior, 55, 788-795.Available at: https://doi.org/10.1016/j.chb.2015.10.033. 

Bazarova, N. N., & Choi, Y. H. (2014). Self-disclosure in social media: Extending the functional approach to disclosure motivations and 
characteristics on social network sites. Journal of Communication, 64(4), 635-657.Available at: https://doi.org/10.1111/jcom.12106. 

Blanco, C. F., Blasco, M. G., & Azorín, I. I. (2010). Entertainment and informativeness as precursory factors of successful mobile advertising 
messages. Communications of the IBIMA, 1-10.Available at: https://doi.org/10.5171/2010.130147. 

Boyd, D. (2008). Why youth (heart) social network sites: The role of networked publics in teenage social life. Youth, Identity, and Digital Media, David 
Buckingham, ed., The John D. and Catherine T. MacArthur Foundation Series on Digital Media and Learning 2007-2016. Cambridge, 
MA: The MIT Press. 

Bumgarner, B. A. (2007). You have been poked: Exploring the uses and gratifications of Facebook among emerging adults. First Monday, 
12(1), 1-11.Available at: https://doi.org/10.5210/fm.v12i11.2026. 

Chen, R., & Sharma, S. K. (2015). Learning and self-disclosure behavior on social networking sites: The case of Facebook users. European 
Journal of Information Systems, 24(1), 93-106.Available at: https://doi.org/10.1057/ejis.2013.31. 

Chen, H. (2017). Antecedents of positive self-disclosure online: An empirical study of US college students’ Facebook usage. Psychology 
Research and Behavior Management, 10, 147-153.Available at: https://doi.org/10.2147/prbm.s136049. 

Cheung, C., Lee, Z. W., & Chan, T. K. (2015). Self-disclosure in social networking sites: The role of perceived cost, perceived benefits and 
social influence. Internet Research, 25(2), 279-299.Available at: https://doi.org/10.1108/intr-09-2013-0192. 

Choi, Y. H., & Bazarova, N. N. (2015). Self-disclosure characteristics and motivations in social media: Extending the functional model to 
multiple social network sites. Human Communication Research, 41(4), 480-500.Available at: https://doi.org/10.1111/hcre.12053. 

Chu, S.-C. (2011). Viral advertising in social media: Participation in Facebook groups and responses among college-aged users. Journal of 
Interactive Advertising, 12(1), 30-43.Available at: https://doi.org/10.1080/15252019.2011.10722189. 

Derlega, V. J., Metts, S., Petronio, S., & Margulis, S. T. (1993). Self-disclosure. Newbury Park, CA: Sage Publications. 
Doleck, T., Bazelais, P., & Lemay, D. J. (2017). Need for self-expression on instagram: A technology acceptance perspective. Paper presented at the 

2017 3rd International Conference on Computational Intelligence & Communication Technology (CICT).  
Goffman, E. (2006). The presentation of self. In D. Brissett & C. Edgley (Eds.), Life as theater: A dramaturgical sourcebook (pp. 129–139). 

Piscataway, NJ: AldineTransaction. 
Golder, S. A., Wilkinson, D. M., & Huberman, B. A. (2007). Rhythms of social interaction: Messaging within a massive online network. In 

Communities and technologies 2007 (pp. 41-66). London: Springer. 
Günsoy, C., Olcaysoy Okten, I., Cross, S. E., & Saribay, S. A. (2020). Cultural differences in self-expression on Facebook: A comparison of 

Facebook status updates in Turkey and the USA. International Journal of Human–Computer Interaction, 36(18), 1775-1782.Available 
at: https://doi.org/10.1080/10447318.2020.1794623. 

Jaidka, K., Guntuku, S., & Ungar, L. (2018). Facebook versus Twitter: Differences in self-disclosure and trait prediction. Paper presented at the 
Proceedings of the International AAAI Conference on Web and Social Media. 

Jourard, S. M., & Lasakow, P. (1958). Some factors in self-disclosure. The Journal of Abnormal and Social Psychology, 56(1), 91-98. 
Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2011). Social media? Get serious! Understanding the functional building 

blocks of social media. Business Horizons, 54(3), 241-251.Available at: https://doi.org/10.1016/j.bushor.2011.01.005. 
Kim, D. S., Baek, E., & Choo, H. J. (2017). The effect of self-presentation and self-expression attitude on selfie behavior in SNS. Fashion & 

Textile Research Journal, 19(6), 701-711.Available at: https://doi.org/10.5805/sfti.2017.19.6.701. 
Kirschner, P. A., & Karpinski, A. C. (2010). Facebook® and academic performance. Computers in Human Behavior, 26(6), 1237-1245.Available 

at: https://doi.org/10.1016/j.chb.2010.03.024. 
Krämer, N. C., & Winter, S. (2008). Impression management 2.0: The relationship of self-esteem, extraversion, self-efficacy, and self-

presentation within social networking sites. Journal of Media Psychology: Theories, Methods, and Applications, 20(3), 106-116.Available 
at: https://doi.org/10.1027/1864-1105.20.3.106. 

Kwon, S. J., Park, E., & Kim, K. J. (2014). What drives successful social networking services? A comparative analysis of user acceptance of 
Facebook and Twitter. The Social Science Journal, 51(4), 534-544.Available at: https://doi.org/10.1016/j.soscij.2014.04.005. 

Ledbetter, A. M., Mazer, J. P., DeGroot, J. M., Meyer, K. R., Mao, Y., & Swafford, B. (2011). Attitudes toward online social connection and 
self-disclosure as predictors of Facebook communication and relational closeness. Communication Research, 38(1), 27-53.Available at: 
https://doi.org/10.1177/0093650210365537. 

Li-Barber, K. T. (2012). Self-disclosure and student satisfaction with Facebook. Computers in Human Behavior, 28(2), 624-630.Available at: 
https://doi.org/10.1016/j.chb.2011.11.008. 

Mazer, J. P., Murphy, R. E., & Simonds, C. J. (2007). I'll see you on “Facebook”: The effects of computer-mediated teacher self-disclosure on 
student motivation, affective learning, and classroom climate. Communication Education, 56(1), 1-17.Available at: 
https://doi.org/10.1080/03634520601009710. 

Mehdizadeh, S. (2010). Self-presentation 2.0: Narcissism and self-esteem on Facebook. Cyberpsychology, Behavior, and Social Networking, 13(4), 
357-364.Available at: https://doi.org/10.1089/cyber.2009.0257. 

Obar, J. A., & Wildman, S. S. (2015). Social media definition and the governance challenge-an introduction to the special issue. 
Telecommunications Policy, 39(9), 745-750. 

Oghazi, P., Schultheiss, R., Chirumalla, K., Kalmer, N. P., & Rad, F. F. (2020). User self-disclosure on social network sites: A cross-cultural 
study on Facebook’s privacy concepts. Journal of Business Research, 112, 531-540.Available at: 
https://doi.org/10.1016/j.jbusres.2019.12.006. 

Pelling, E. L., & White, K. M. (2009). The theory of planned behavior applied to young people's use of social networking web sites. 
Cyberpsychology & Behavior, 12(6), 755-759.Available at: https://doi.org/10.1089/cpb.2009.0109. 

Pempek, T. A., Yermolayeva, Y. A., & Calvert, S. L. (2009). College students' social networking experiences on Facebook. Journal of Applied 
Developmental Psychology, 30(3), 227-238.Available at: https://doi.org/10.1016/j.appdev.2008.12.010. 

Qiu, L., Lin, H., Leung, A. K., & Tov, W. (2012). Putting their best foot forward: Emotional disclosure on Facebook. Cyberpsychology, Behavior, 
and Social Networking, 15(10), 569-572.Available at: https://doi.org/10.1089/cyber.2012.0200. 

Qureshi, I. A., & Mir, I. A. (2013). Users’ perceptions, attitudes and continuance intentions of Facebook: Insights from Pakistan. IOsr Journal 
of business and Management, 12(2), 82-88.Available at: https://doi.org/10.9790/487x-1228288. 

Reinecke, L., & Trepte, S. (2014). Authenticity and well-being on social network sites: A two-wave longitudinal study on the effects of online 
authenticity and the positivity bias in SNS communication. Computers in Human Behavior, 30, 95-102.Available at: 
https://doi.org/10.1016/j.chb.2013.07.030. 

Salehan, M., & Kim, D. (2012). The effect of attitude, social trust and trust in social networking sites on two dimensions of sharing behavior. 
Association for Information Systems AIS Electronic Library, 20, 1-11. 

Seidman, G. (2014). Expressing the “true self” on Facebook. Computers in Human Behavior, 31, 367-372.Available at: 
https://doi.org/10.1016/j.chb.2013.10.052. 

Sharif, A., Soroya, S. H., Ahmad, S., & Mahmood, K. (2021). Antecedents of self-disclosure on social networking sites (snss): A study of 
facebook users. Sustainability, 13(3), 1-21.Available at: https://doi.org/10.3390/su13031220. 

Stutzman, F. (2006). An evaluation of identity-sharing behavior in social network communities. Journal of the International Digital Media and 
Arts Association, 3(1), 10-18. 

Utz, S., & Krämer, N. (2009). The privacy paradox on social network sites revisited: The role of individual characteristics and group norms. 
Cyberpsychology: Journal of Psychosocial Research on Cyberspace, 3(2), 2. 



Journal of Education and e-Learning Research, 2022, 9(4): 296-302 

302 
© 2022 by the authors; licensee Asian Online Journal Publishing Group 

 

 

Villela, M. L., Xavier, S. I., Prates, R. O., Prates, M. O., Shipman, F., Prates, A. A., & Cardoso, A. A. (2015). Contrasting people’s attitudes 
towards self-disclosure in online social networks and face-to-face settings. Paper presented at the In CYTED-RITOS International 
Workshop on Groupware, Springer, Cham.  

Wheeless, L. R., & Grotz, J. (1976). Conceptualization and measurement of reported self-disclosure. Human Communication Research, 2(4), 
338-346.Available at: https://doi.org/10.1111/j.1468-2958.1976.tb00494.x. 

Xu, C., Ryan, S., Prybutok, V., & Wen, C. (2012). It is not for fun: An examination of social network site usage. Information & Management, 
49(5), 210-217.Available at: https://doi.org/10.1016/j.im.2012.05.001. 

Xu, F., Michael, K., & Chen, X. (2013). Factors affecting privacy disclosure on social network sites: An integrated model. Electronic Commerce 
Research, 13(2), 151-168.Available at: https://doi.org/10.1007/s10660-013-9111-6. 

 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Asian Online Journal Publishing Group is not responsible or answerable for any loss, damage or liability, etc. caused in relation to/arising out of the use of the content. 
Any queries should be directed to the corresponding author of the article. 

 


